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Most Of the Countryls sugarbeet BREEDING CONFIDENCE
seeds are proudly produced in West Coast Beet Seed Co

The famous neon Portland Oregon
sign originally promoted Oregon'’s
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E Oregon's Willamette Valley.
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E own and only sugar - White Satin.

"On our farm, sugarbeets are a
steady source of income every year.
We are thankful that U.S. sugar
policy helps maintain a steady price,
which reduces our risk, and helps us
stay in business”

Chris Payne
Sugarbeet Farmer, Ontario, Oregon

*Olympic Average: 2017/18-2021/22
ECONOMIC DATA: Bart L. Fischer, Joe L. Outlaw, J. Marc Raulston, and Brian K. Herbst. “Economic Impact of the U.S. Sugar Industry.” Texas AgriLife Research, Texas
AgriLife Extension Service, Texas A&M University, Department of Agricultural Economics, Agricultural and Food Policy Center, June 2022.
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